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1. INTRODUCTION: 

Entrepreneurship is the process of environment scanning, identifying opportunities, preparation of plan and allocation 

of resources for given shape of his idea as enterprise. It is that process by which entrepreneur wants to materialize his 

imagination and creativity into real existence by creating an enterprise. Entrepreneurship is a mid-point between 

entrepreneur and enterprise. All the activities that have to done by entrepreneur for becoming his dream true is called 

entrepreneurship. For giving a shape of his idea entrepreneur has to do several task like environment scanning, 

identification of opportunities and strength, developing strong business plan, and the most important task is allocation 

of resources like human resources, physical resources and financial resources etc. 

Entrepreneur is a person who conceives idea in his mind and he is an innovator who innovates something new which 

is different from existing ones. A person who has the ability/capability of risk bearing for his innovation and idea and 

who creates a idea into reality and establish an enterprise may be termed as entrepreneur. After conceiving idea, he does 

arrange, manage and organize all the resources for creating an enterprise in real existence. An entrepreneur has some 

qualities like hard worker, confident, risk bearing, leadership, motivating capability, dynamic, and creativity, innovative, 

communicating and analytical mind. He uses his ability for the success of his idea by proper use of resources. 

Entrepreneurship is the process of environment scanning, identifying opportunities, preparation of plan and allocation 

of resources for given shape of his idea as enterprise. It is that process by which entrepreneur wants to materialize his 

imagination and creativity into real existence by creating a enterprise. Entrepreneurship is a mid-point between 

entrepreneur and enterprise. All the activities that have to done by entrepreneur for becoming his dream true is called 
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entrepreneurship. For giving a shape of his idea entrepreneur has to do several task like environment scanning, 

identification of opportunities and strength, developing strong business plan, and the most important task is allocation 

of resources like human resources, physical resources and financial resources etc.  

Entrepreneurial Development is a process focusing on development of individual’s skills by different types of training 

programme for creating their own business/enterprise. The main motive of entrepreneurship development programme 

(EDP) is to motivate person for developing their efficiency, skills and creativity in specific field and get ready for 

generation of employment for other persons. Ministry of Skill Development and Entrepreneurship (MSDE) is currently 

promoting different EDP’s for youth for their overall development with the help of DGT, NSDA and NSDC. Different 

programmes and institutions are also promoted by MSDE like PMKK, Udaan, ITI and several other programmes for 

development of youth. 

In past it was believed that “Entrepreneur are born and not made” It was assumed  that only those person could be 

entrepreneur whose family background is entrepreneurship, now time has been changed and entrepreneur can create by 

proper development of their skill, ability and capability through Entrepreneurial Development Programme (EDP). There 

are some entrepreneurial development programme which are being promoted by the Government for overall 

development of the youth of our country and these are as follow: Pradhan Mantari Kaushal Vikas Yojana PMKVY), 

Skill India, National Skill Development Agency (NSDA), Udaan, Support to Training and Employment Programme 

(STEP), Startup India. 

2. REVIEW OF LITERATURE : 

Author’s Name, 

Year of 

Publication 

Objectives Research 

Methodology 

Findings 

Tariq Hussain,  

Aroona Hashmi & 

Misbah Gilani 

(2016) 

To examine the 

attitude of 

entrepreneurship for 

Technology education 

students. 

Data: Primary Data 

Sample Size: 135 

Research 

Instrument: 

Standard 

Questionnaire 

Research  

Statistical Tool: 

Mean, Standard 

Deviation , t-Test 

This study explained that the attitude of 

Technical student was positive for 

entrepreneurship as a carrier for starting own 

business. There was no significant difference 

on gender base of technical education students 

regarding entrepreneurship whereas the 

difference between attitude of morning and 

self-supporting students was significant 

regarding entrepreneurship.  

Bir Bahadur 

Karki (2014) 

To promote EDP for 

Small Enterprise in 

Nepal for 

strengthening Micro, 

Cottage and Small 

Industry. 

Data: Secondary 

Data 

Research Design: 

Descriptive cum 

Analytical 

Research Design 

Statistical Tool: 

Fitted Time Series 

Model   

On the basis of fitted time series, it was found 

that the enterprises and entrepreneurs are 

increasing rapidly. It was observed that cottage 

and small industries were more suitable for the 

livelihood of Nepal’s person. According to it, 

people of the Nepal wanted to be entrepreneur 

and start their own business and didn’t wanted 

to work under any person. They wanted to be 

independent boss as an entrepreneur. But for 

individual it was not possible to started any 

small scale industry by only his efforts that’s 

why it was necessary that Government of Nepal 

must be part of entrepreneurship by providing 

proper infrastructure for balanced regional 

development. 

Odara R.J (2015) To identify the effect 

on innovation and 

entrepreneurship skill 

regarding Product 

Design among Design 

Data: Primary Data 

Sampling 

Technique : 

Random sampling 

In this study, the researcher observed that the 

students’ participation were increased for 

design and entrepreneurial skill by providing 

proper training towards product design. Further 

students were more interested in learning 
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and Engineering 

student’s by proper 

training programme. 

Research 

Instrument: 

Structured 

Interview 

Sample Size: 5 

Statistical Tool : 

Mean, Standard 

Deviation 

process through training programme rather than 

traditional learning process. By training 

process, they had learnt more effectively and 

efficiently. It also focused that In University of 

South Africa, entrepreneurship was helpful for 

development of University of Technology 

students in Design and Engineering 

Programme. 

Dr. Nanu 

Lunavath (2015) 

To identify the factors 

which affect and 

measure the 

entrepreneurial 

intension in 

engineering and 

management 

students. 

Data : Primary and 

Secondary Data  

Sample Size : 300 

Research 

Instrument : 

Questionnaire 

In the study, the researchers found that 

education was the factor by which students get 

motivated for their own business and by survey 

result 49% in Business Management students 

focused on their own enterprise. 

 

Stephen Durai, 

H.Samuel 

Thavaraj (2017) 

 To find out the 

Entrepreneurial 

Attitude of Post 

Graduate students. 

Data : Primary 

Data 

Sample Size : 200 

Sample 

Instrument : 

Random Sampling 

Research 

Instrument : 

Questionnaire 

The study explained that the most positive 

Entrepreneurial Attitude Index (EAI) was 21-

40 that covers 41% of respondents whereas for 

female respondent, EAI is 61-80 which 

represents the 32 % of total Index. By this, It 

was found that the overall result, female Post 

graduate students were more positive about 

entrepreneurship rather than male respondents.  

Mr. Abdul Jaleel 

Pp, Dr. 

Vijayaraghavan, 

Mr. Muhammed 

Unais (2017) 

To identify the 

perception of 

Commerce graduate 

student regarding 

entrepreneurships in 

University and 

College of Kerala. 

Data : Primary  

Data  

Sample Size : 200 

Research 

Instrument : 

Questionnaire  

Statistical  Tool : 

Mean , SD, 

Regression and 

Correlation 

In this study, the mean values for attitude 

towards entrepreneurship was greater than 2.50 

i.e.  the attitude of commerce graduating 

student was positive regarding 

entrepreneurship. In Kerala the University and 

Colleges encouraged student to startup their 

own business.  

Shaik Karim, Dr. 

Ch. Venkataiah 

(2016) 

To examine the 

attitude of MBA and 

other student 

regarding 

entrepreneur and 

starting up a new 

venture.  

Data : Primary 

Data  

Sample Size : 176 

Research 

Instrument : 

Questionnaire 

Statistical Tool : t- 

test, chi- square, 

mean 

Research Software 

: SPSS 17.0 

The authors concluded that the desirability for 

entrepreneurship in MBA student was greater 

than other students. MBA students had positive 

attitude towards entrepreneurship and there was 

significant difference between the students of 

MBA and other regarding image of an 

entrepreneur.  

 

 

 

 

Sonia Katherin 

Mathew (2015) 

To examine the 

Entrepreneurial 

Attitude of 

Engineering students 

on the basis of age 

and gender factor. 

Data : Primary 

Data 

Sample Size: 224 

Research 

Instrument : 

Questionnaire 

Statistical Tool: 

ANOVA ,t-test 

Regarding entrepreneurial attitude, there were a 

significant difference between male and 

female. Male Entrepreneurial Attitude 

Orientation (EAO) is more positive rather than 

female and age also affected EAO i.e. higher 

age had higher EAO and vice versa. 
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3. RESEARCH METHODOLOGY: 

Data is collected from primary source are considered as universe Students of university and college of the Rewari 

District of Haryana. For the collection of sample, college are classified on the basis of rural and urban area and from 

both area one college is selected. KLP College is selected for urban area and Govt. college, Kharkhara is selected for 

rural area. There is only one University in Rewari that’s why it is taken. Data is collected by the structured questionnaire 

with greater accuracy, total 300 questionnaire were distributed out of which 227 responses were received. Cronbach’s 

Alpha test is also done for checking the reliability of the questionnaire. Random sampling is used for selecting the 

sample units. Mean, standard deviation and chi square test are used for this study.  

3.1 OBJECTIVES 

Main objective of this study as follow: 

To analyzing the entrepreneurial attitude of students’ towards entrepreneurship. 

4. ANALYSIS OF DATA: 

It examines the entrepreneurial attitude of students towards entrepreneurship, which consists of statistical calculations 

of mean score and std. deviation. Further, chi-square test is used for further analysis. 

 

Table 1: Entrepreneurial Attitude of students’ towards Entrepreneurship 

 

 

 

Source: Primary Data 

 

Table 1 shows the result of students response towards entrepreneurial attitude for startup their new business. Mean score 

of different dimensions of entrepreneurial attitude are near about 4 which means there is favorable environment for 

promoting Entrepreneurship. Students feel about entrepreneurial intension that starting a new business is not so easy 

due to competition(4.04) but students are able to manage their business confidently(4.04) and students have ability to 

promote their product and service in market (3.98)with risk bearing capacity(3.98)and confident to start their 

business(3.97). Further, they  believe that starting their own business is better than doing job(3.92) and can be learn a 

lot(3.92) followed by establishing own business in future(3.83) with proper profitability(3.66) and want to be 

entrepreneur(3.63) respectively. Overall, it may be concluded that students can start their career as Entrepreneurship. 

 Mean 

Score 

Std. Deviation 

I have the ability to promote my product and service in market 3.98 .943 

I have the necessary creativity to prepare a good business plan 3.90 .909 

I am confident that I can start my business 3.97 .982 

I can manage business confidently 4.02 .977 

It is risky to start a new business 3.98 1.000 

Starting a new business is very difficult due to competition 4.04 .972 

Own business is better than a job 3.92 1.080 

Starting my own business would be very rewarding/profitable 3.66 .961 

I can learn a lot by starting a business 3.92 .963 

I want to be entrepreneur rather than employee in any company or 

Govt.  sector 
3.63 1.062 

I may establish my own business in future 3.83 1.035 
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Figure: 1 Mean and Std. Deviation of students towards the Entrepreneurial attitude 

 

H 1:There is no significant difference between the Entrepreneurial attitude of students towards Entrepreneurship 

according their stream/course. 

 

Table 2: Response of Respondents towards Entrepreneurial Attitude on the basis of their Stream/Course: 

Application of Chi-Square 

 Name of course   Chi-

square  

Df   Sig Result 

 Science Commerce Arts     

I have the ability to promote my 

product and service in market 
85 65 77 19.689 8 .012 

 

S 

I have the necessary creativity to 

prepare a good business plan 
85 65 77 9.408 8 .309 

 

NS 

I am confident that I can start my 

business 
85 65 77 19.838 8 .011 

 

S 

I can manage business confidently 85 65 77 9.539 8 .299 NS 

It is risky to start a new business 85 65 77 7.350 8 .499 NS 

Starting a new business is very 

difficult due to competition 
85 65 77 12.206 8 .142 

NS 

Own business is better than a job 85 65 77 7.366 8 .498 NS 

Starting my own business would be 

very rewarding/profitable 
85 65 77 11.331 8 .184 

NS 

I can learn a lot by starting a 

business 
85 65 77 23.824 8 .002 

S 

I want to be entrepreneur rather than 

employee in any company or Govt.  

sector 

85 65 77 6.032 8 .644 

NS 

I may establish my own business in 

future 
85 65 77 12.841 8 .117 

NS 

Source: Primary Survey 

 

Table 2 indicates the result of entrepreneurial attitude towards entrepreneurship based on chi-square test on the basis of 

their stream. There are similar opinion of students towards most of dimensions viz. students think that he can make good 

business plan(.309) and manage it confidently(.299) with risk bearing capacity(.499). Further, he feel that to start any 

business is very difficult due to competition (.142) and believe that it is better than any job (.498) and profitable to select 

as a career (.184). Students also want to be entrepreneur (.644) and establish their own business in future (.117). In these 

dimension, there is no significant difference between the Entrepreneurial attitude of students towards entrepreneurship 
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according their stream/course and significance value is also higher than 0.05. On the other hand, there are significant 

differences in the entrepreneurial attitude of students regarding promoting product and services (.012), starting their 

own business with confidently (.011) and learning capability (.002) through promoting entrepreneurship and their 

significance value is also less than 0.05. Further, there is no significant difference regarding entrepreneurial attitude of 

the students for the promotion of entrepreneurship on the basis of stream. 

 

5. CONCLUSION: 

On the basis of above discussion, it can be said that entrepreneurial attitude of students towards entrepreneurship is 

positive. Overall, it may be concluded that students can start their career as Entrepreneurship. There is no significant 

difference regarding entrepreneurial attitude of the students for the promotion of entrepreneurship. All stream students’ 

perception are same for their entrepreneurial attitude for the development of the entrepreneurship.  
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