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1. PREAMBLE: 

"A new financial industry that applies technology to improve financial activities" is the definition of financial 

technology (Fintech) (Schueffel, 2016, p. 45). Today, the idea is used to show any new way to automate and improve 

financial services (Mention, 2019). Innovative technologies like artificial intelligence and blockchain are driving the 

rapid growth of fintech, which has attracted the attention of pioneer, scholarly, and managers (Mention, 2019). Startup 

companies urge stuff that are easier to use, researchers focus on the nature and impact of the new technology, and 

policymakers decide how fintech will be used (Hornuf et al., 2021; Mention in 2019, Albeit the size of fintech is now 

enormous, it is as yet extending. The topic of this paper is the impact that artificial intelligence, a newly developed 

technology, has had on the expansion and development of fintech. 

"Making intelligent machines" is the goal of artificial intelligence (AI). The idea of being "AI-empowered" is becoming 

more and more popular. Humans aren't the only important players in modern finance at the moment; all things 

considered, machines comprise a huge extent. They take over structured and routine activities like standardized analysis. 

Since computer based intelligence can assist business pioneers with mechanizing tedious and work concentrated 

activities, and it empowers organizations to offer creative administrations to clients, the use of computer based 

intelligence in the fields of money has drawn in much consideration and premium. The business is developing as 

associations that were usually monetary establishments are transforming into data innovation ventures, as well as the 

other way around .In light of these transformations and AI's potential, it will be crucial for businesses to establish goals 

that must be met for AI to be of full value. 

The following question is addressed in this study: To get the most out of AI in the fintech sector, what goals must be 

accomplished? The purpose of this research is to ascertain how the application of AI in the fintech sector will progress 

in the future. All the more explicitly, to guarantee that artificial intelligence arrives at its expected commitment, it will 

be vital to comprehend what central targets should be met for its worth to be completely understood and what are the 

means goals to accomplish the basic goals. Understanding the means-end objective organization will give significant 

direction to scientists and professionals to get esteem from simulated intelligence in the fintech business. 

 

2. REVIEW OF THE LITERATURE:  

Despite the numerous and varied definitions of AI, five characteristics that set it apart from other technologies 

can be conceptualized. (Hamm and Klesel, 2021) These are the five characteristics: 

 Ability to solve difficult problems: AI finds solutions to problems that were once out of reach. 

 Artificial intelligence (AI) mimics human cognitive function. 
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 Relationship with knowledge - A few parts of computer based intelligence capabilities are viewed as insight. 

 Technology-based: AI relies heavily on technology. 

 Utilizing outside information - computer based intelligence ordinarily uses outer information hotspots for 

learning. 

 Due to its peculiarity and potential, simulated intelligence has drawn in much exploration consideration 

throughout the long term (Hyder et al., 2019). According to Wang and Siau (2019), the rapid development of machine 

learning has sparked interest in AI. Artificial intelligence advances and applications length from the utilization of 

profound learning in self-driving vehicles to normal language handling to examine text. AI has the potential to support 

innovation, engage with individuals (such as customers), generate insights, and automate tasks. Given AI's singularity 

in comparison to other technologies, it will be crucial to establish the measurable goals required to realize its value. As 

well as employees' perceptions and attitudes prior to AI adoption, previous studies have identified success factors 

associated with AI adoption, such as top management support and appropriate resources (such as data) (Hamm and 

Klesel, 2021). 2021). However, the measurable goals that are required to gain value from AI have not been identified. 

 

3. RESEARCH QUESTION, STRATEGY, AND SYSTEM: 

The use of man-made intelligence in the fintech business is moderately new, and a lot is obscure about the space. 

Value-Focused Thinking (VFT), a systematic qualitative research method, is used in this study to determine the values 

of AI in the fintech industry. Numerous IS studies have utilized VFT (such as Nah et al., 2005; Sheng et al., 2010; 2019 

Rzepka; In the context of emerging IT (Sheng et al., 2019), it is regarded as an effective methodology (Smith and Dillon, 

2019). 2005, 2007). Values ought to serve as the ultimate guide when making decisions (Keeney, 1996). Even though 

alternatives are used in decision-making, they are used to accomplish what one values. Values are the things that matter 

to us, and evaluation principles are based on values (Keeney, 1996). Values are used in this scenario to evaluate the 

actual or potential outcomes of proposed AI alternatives and decisions. The first step in utilizing AI in fintech is to 

determine one's values. According to Keeney (1992, p. 7), values can include "ethics, desired traits, characteristics of 

consequences that matter, guidelines for action, priorities, value tradeoffs, and attitudes toward risk." By qualitatively 

structuring objectives, VFT provides specific procedures for articulating values. The fundamental and means objectives 

are among these goals. "The essential reasons for interest in the situation" are fundamental objectives (Keeney, 1992, p. 

34). Fundamental goals and other means objectives cannot be accomplished without means objectives.  

The means goals are separated from key targets by utilizing the "For what reason is it significant?" test. A means 

objective is one that is significant because it contributes to the achievement of another objective. Otherwise, it is an 

essential goal. The identified goals and relationships that emerge from this process are the foundation for the means-

ends objective network. The means-ends objective network depicts values as objectives. The VFT cycle is portrayed in 

Figure 1.The interviewees (i.e., subjects) for this exploration will be fintech experts and business leaders in these fields. 

Each of them will be interviewed one-on-one, and we will ask them questions to find out what values they think are 

important for using AI in the fintech industry. We will combine objectives that are similar to one another when the 

interviewees do not come up with any additional novel ideas (the saturation point). The values of AI in fintech are 

outlined in the consolidated list of objectives and their relationships. In the interviews, prompting questions included: 

 What do you hope to accomplish with AI in the fintech sector? 

 What advantages might AI-based applications in the fintech sector offer? 

 In the event that there were no limits to artificial intelligence in fintech, what are your assumptions? 

 What problems do you see with the use of AI in fintech? 

Snowball sampling, a type of convenience sampling, will be used to recruit participants for this study. The 

authors' familiar fintech professionals will be the first participants they recruit. The chain-referral sampling method will 

ask these professionals to suggest other potential participants who work in the fintech field or are related to it. To be 

eligible to participate, participants will need to be familiar with AI and have worked in the fintech industry for at least 

three years. The point of saturation will determine the sample's size. When additional data collection does not contribute 

to the research, the saturation point has been reached. In qualitative research, saturation is a standard and a 

methodological principle. 
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4. EXPECTED CONTRIBUTIONS AND THE PILOT STUDY: 

The pilot study for this research is ongoing. As one of the primary examinations in this flood of exploration to 

recognize the upsides of computer based intelligence for fintech experts utilizing an orderly and very much 

acknowledged subjective exploration procedure, Worth Centered Thinking (VFT), the consequences of the VFT 

concentrate on as a method closes objective organization will give a hypothetical structure to propelling this area of 

examination. For specialists, the means-closes objective organization can assist them with understanding the resources 

to accomplishing the worth of man-made intelligence, and help business chiefs in making arrangements for artificial 

intelligence applications in the space of fintech. 
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